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The nature of the ethical issue
Ethics create a diverse environment where it is possible to identify essential changes which help in improving the level of interaction within a given setting. Ethics focus on underlying principles and values which focus on a specific aspect in individual wellbeing. China has been developed based n strong guidelines which have focused on creating a total control by the government across different social and economic engagement. Privacy and security of company records are subject to government determination, especially foreign countries. China has implemented strict regulations regarding the ability to create substantial control to internal affairs (Lee, 2016). The right to privacy has been a significant aspect of ethics which create a diversified environment under which it is easier to maintain better outcomes based on the existing guidelines. However, the infringement of individual rights based on strict rules that have been put in place by the government presents a  unique system which limits individual and company freedom within the country (Dixon, Ristenpart, & Shrimpton, 2016). 
Many companies are moving abroad to limit the cost of operations, considering the reduced organizational outcomes. Therefore the ethical concepts that are evaluated in this case are unable to restrain the company's main goal, which provides a higher level of engagement. Large companies have power, and thus, there is a need to ensure that they utilize their power effectively and responsibly to have a positive influence within the industry regardless of the country. The decision that the company makes should provide a strong commitment to the existing changes within an organizational context (Meena, 2017).
Why the issue is unethical
The implementation of Chine's regulation is oppression and limitation of the rights that should be enjoyed by citizens. As long the companies operating have no negative influence on the country's wellbeing, it is crucial to put in place ethical measures to improve the lives of citizens and the business environment. There is need to focus on the fact that despite China being condemned by major global human rights groups, they have continued to attract foreign players and companies into the country which have been essential in creating a strong commitment to the Chinese industry. Major global powers who are crusaders of human rights such as the united states as a country have continued to sign agreement deals which have ensured that there are strong ties between these countries despite the existing open differences on their policies on human rights and information censorship.  These agreements create a controversial ground, especially considering that they are not being questioned (Wang & Mark, 2015).
The United States is the country in the world that has apparent human rights and the right to information laws. The united states government has been a significant critic of all countries when they have implemented laws that curtail human rights and the freedom of expression, including China. However, the decision that has been made to embrace China regarding trade shows that the country does not evaluate its options effectively and focus on specific concepts which can have a detrimental influence on their ability to focus on human rights. Therefore the decision that is made by Google to enter the Chinese market will not be hindrance to  the fight against human rights violation since many countries are working with China despite knowing well that the Chinese government has limited the freedom of expression  to its citizens which is a clear violation of human rights (Kim & Douai, 2012).
Different countries have different cultural values and beliefs which define the level of engagement within the country. China has been known for many years as being a closed society which has been based on strict cultural guidelines. One of the companies that have been negatively influenced by the strong antiprivacy regulations in China has been Google. The company has had a fractious relationship with the Chinese government who want access to the company's client private information, which is against the company terms and conditions (Wang & Mark, 2015). Therefore it is impossible for Google as a company that is seeking entry into the Chinese market to change the underlying guidelines which define the level of engagement among the Chinese population. The unwillingness of  Google to negotiate with the  Chinese authorities is only punishing the Chinese citizens who are unable to enjoy the services offered by Google, which are extensive.
The current situation in China means that the previous processes that have been put in place are not working.  Global human rights and media organizations have pressured China to change its policies to no avail. Major countries such as the United States and others in the European Union has also made significant efforts which have been unable to yield any notable fruits entirely. This change in approach which provides a key focus on essential changes which help in maintaining better outcomes (Meena, 2017).
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